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Pencils or pens

- Printer

- Access to the
Internet

a. When should businesses conduct\
market research during a product life
cycle?
b. Who conducts research?
c. What do businesses research?

d. How is market research conducted?

ACTIVITY 2 i C

1. Your game sheet has a column of products. Products can be goods or
services.

2. Two blank columns beside the product column are labelled target
market and media.

3. Match it as appropriately as you can to a good or service. The first one
has been done for you.

4. You can use the Internet to be inspired and conduct a research.

Produci Target Market Advertising Medivm

Example: Cruise newlyweds v

. PlayStation 11

Toothpaste

3 Bowling
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